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The Logo 


The logo lockup for Amazon Underground is made up of the word “underground” (all 
lower case) and a spraypaint-style stencil mark of the Amazon smile. Multiple sizes of the 
logo are provided for use in different placements. The fine detail of larger versions does 
not reproduce well at smaller sizes, and should not be scaled down. Therefore, only the 


approved small size version of the logo should be used in small placement cases. 


THE COLOR PALETTE 

Color is an important element of brand identity. Correct usage of this palette is vital to 
communicating our message about Amazon Underground effectively and consistently. 
You're not limited to these three colors when designing Amazon Underground marketing 
graphics, but do not change the color of the provided logos and marks. Also, avoid using 


colors in your graphics that are similar to, but not quite, one of the three colors in the 
palette. 


THE LOGO ON DIFFERENT COLOR BACKGROUNDS 


When using a background equal in value or darker than 25% gray, use the provided “Inverse” 
versions of the logo 
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UG_Logo_Lockup.png 


Amazon Orange “Squid Ink” White 

HEX #FF9900 HEX #232F3E HEX #FFFFFF 

RGB 255/153/0 RGB 35/47/62 RGB 255/255/255 
CMYK 0/48/93/0 CMYK 88/71/49/55 CMYK 0/0/0/0 
PMS: 1375 C PMS: 533 C 


100% 
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50% 
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UG_Logo_Lockup_Inverse.png UG_Logo_Lockup_Inverse.png 
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UG_Logo_Lockup.png UG_Logo_Lockup.png 
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The Logo (continued) 


CLEAR SPACE AND LOGO SIZE Minimum size Clear space 


Clear space is the area around the logo that should be free of any other logos, graphics, text 


or borders. This clear space isolates the logo from competing graphic elements such as other 


logos, copy, photography or background patterns that may divert attention. The minimum underground ’\ 

clear space for the logo is defined as the height of the “o” in the wordmark. This minimum os | 
x P s . . š 19mm 

space should be maintained as the logo is proportionally enlarged or reduced in size. 54px 


THE “AMAZON SMILE” STENCIL MARK 

The Amazon smile stencil mark may also be used by itself as a graphic element. When using 
the smile stencil mark unlocked from the typography, it should be a significant element in 
the composition. When the smile is used by itself, the typographic version of the logo needs 


to exist somewhere else in the composition without the smile. 


The smile stencil mark should never be placed in a graphic so that it covers a person's face, 
or in any way that might cause embarassment for the company. UG_Logo_Tag.png UG_Logo_Tag.png UG_Logo_Tag_Inverse.png 


UNDERGROUND APPS & GAMES 
This version should be used only in materials specifically referring to the App & Games 


portion of Underground. It should only be used when the Amazon smile stencil mark has 


been used elsewhere in the composition. underground underground 


apps & games = apps & games 


Localized versions for French (FR) and German (DE) are also included in the asset kit. 


UG_Logo_Tag_EN.png UG_Logo_Tag_Inverse_EN.png 


amazon v1.1.0 Updated 08/05/15 © 2015 Amazon, Inc. All Rights Reserved 


Amazon Underground Brand Guidelines 


underground 


The Logo (continued) 


THE LOGO ON PHOTOGRAPHY 

When using logo on top of photography, you have two options: Make it appear to be 
applied directly to a surface in the image, (in which case, the blending mode may need to 
be changed to make the logo appear to be realistically incorporated in the photograph) or 


overlay it on top of the photo, following the clear space guidelines listed above. 
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Where Apps, Games, and Even 
In-App Items are Actually Free 
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Light background photo with UG_Logo_Lockup.png set to 100% 
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Unacceptable Logo Usage 


1. THE LOGO DOES NOT CONTAIN THE AMAZON WORDMARK 

Do not add the Amazon wordmark or text to the logo. This also prohibits placements where 
the Amazon logo is in a separate image next to Underground. NOTE: You may include the 
Amazon logo elsewhere in the same creative, as long as it does not appear adjacent to the 
main Underground logo. 

2. DO NOT STRETCH OR SQUASH THE LOGO 

3. DO NOT CHANGE THE COLORS OF THE LOGO. 

4. DO NOT ALTER THE TYPOGRAPHY OF THE WORD MARK 

5. DO NOT REPOSITION THE SMILE STENCIL MARK IN RELATION TO THE WORD MARK 
6. DO NOT USE THE PROVIDED .EPS FILES DIRECTLY IN A GRAPHIC ... especially on a dark 
background. The transparency will not render properly, and a white halo effect will appear 
around the stencil mark. Save a transparent .png or .tiff file at the proper size and use that 


instead. 
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The Brand Name and Messaging 


THE BRAND NAME 

In text, Amazon Underground should appear as two words with a capital “A” for Amazon 
and a capital “U” for Underground. In sentences, Amazon Underground artwork is never 
to be used in place of text. Never use the word “the” before “Amazon Underground” or 
“Underground” 


y With Amazon Underground your favorite games are actually free. 
X With underground your favorite games are actually free. 
X Your favorite games are actually free in the Amazon Underground. 


“AMAZON UNDERGROUND” IN WRITTEN COPY 
The combination “Amazon Underground” should be used in all press releases, emails and 
other written copy. At a minimum, use “Amazon Underground” in the heading, the first 


sentence, the last sentence, and any other prominent locations. 


“ACTUALLY FREE” TAGLINE 
Consistent with existing Amazon style guidelines, all copy should be set in sentence case. 
This includes Amazon Underground's tagline: “Where apps, games, and even in-app items 


are actually free.” (Headlines, which should be set in title case, are the one exception to this 


rule.) Unless it starts a sentence or is used in a headline, “actually free” is always lower case. 


“Actually” may also be italicized. 
v With Amazon Underground, your favorite apps and games are actually free. 


v Sample App Now Actually Free With Amazon Underground 
X With Amazon Underground, Your Favorite Apps and Games Are Actually Free. 
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For More Information 


All of the assets detailed in this document are available from [DOWNLOAD LOCATION]. For 
questions regarding use of Amazon Underground assets, please contact: 


ANYA EDSTROM 


Senior Marketing Manager, anyae@amazon.com 


ADAM LEVERMORE 


Graphic Designer, alever@amazon.com 
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